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By Connie Evener

ruary 7 marked the first Inter-
FﬁZt flash mob - on skates - with
thousands of #sk8selfie postings
on Facebook, Twitter, Instagram and
other social media. Thanks to genera
manager Kelly McGough, marketing
director Jacob Thompson, and outside
sales manager Jessica Cranford, all
from The Sparkles Family Fun Center
in Hiram, Ga., participation was wide-
spread and enthusiastic.

“It went better than | had ever
hoped for,” said McGough, noting
that plans are aready unfolding for an
encore event this summer. There were
1,430 selfie posts on Instagram, alone!

McGough, Thompson and Cran-
ford came up with the idea at the Sk8
Expo for Kids Skate Free in Sarasota
last December. The “ahal” moment
arrived during a roundtable discussion
that involved using objects to trigger
ideas for marketing solutions and cre-
ative events.

One object that came readily to
hand, of course, was a cell phone. And
that, in turn, triggered an association
with the selfie, the self-portrait by cell
phone that’s become a world-wide phe-
nomenon, especially, as Cranford noted,
among middle schoolers and teenagers,
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the demographic most skating facilities
are eager to reach. Then someone else
weighed in on another trend, Internet
flash mabs.

It didn’t take long for the group
to come up with their concept. Skaters
would take selfies at the same time on
the same evening. Then they would
post their selfies to their favorite socia
networking application and by using a
hashtag, create their very own Skater’'s
Internet Flash Mob. The hashtag they
chose was, of course, #sk8selfie. Any-
one in the world using that hashtag
could view the selfies taken by all those
smiling skaters.

McGough admits she might not
have pursued the idea further, had she
not been approached by Doug Warren
of Skate Center West in Murfreesboro,
Tenn.. Warren told her someone abso-
lutely had to create this event — and
on a national basis. McGough realized
he was right, agreed to put it together,
and the rest, asthey say, is history — not
just at rinks across the U. S, but from
as far away as the United Kingdom and
Australia.

McGough figured the concept
would be appealing for skating centers,
but was bowled over by the enthusiasm
of everyone she contacted. “ Any kind of
response would have madeit asuccess,”
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she said, noting that
“If you get five addi-
tional people to come
to a session, that's
a success” On top
of that, participation
would be free unless
individual  skating
centers wanted to pay
for fliers or adver-
tising in their aress.
(Googling  #skate-
selfie the day after
the flash mob gener-

ated more than 1,000 Kelly McGough (center), general manager, Jessica Cran-
hits — mostly skating ford (right), outside sales manager, and Jacob Thompson

rinks promoting the
event.) Besides, said
McGough, she had
the full support of Sparkles owners,
who, she said, “are very big on sharing,
on community, and on promoting roller
skating.”

And promoting roller skating —
everywhere — is what this international
Internet flash mob was all about. “This
will not only build our sport of roller
skating in generd, it'll also introduce
people to the fact that roller skating is
not old or out of date —or uncool,” said
Cranford. “Roller skating is now.”

The Sparkles Hiram center (Spar-
kles has four locations in Georgia),
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(left), marketing director, pose for a #sk8selfie at The
Sparkles Family Fun Center in Hiram, Ga.

incidentally, was named one of the
“retro cool” nine best places to go
roller skating by MSN.com last sum-
mer. According to Sparkles website,
“MSN says that we have the popularity
of roller derby to thank for the come-
back in recent years of roller skating as
a popular pastime, but we like to think
it's our good looks and charming per-
sonality that keep people coming back
for more.” Not to mention cregtive pro-
motions, like this one, which convey the
message that skating is very, very cool.

Ready for something new?

Introduce your skaters to
what's new with SE Skate's
2013 skate catalog.

Ask for some with your next order.
We have 90,000 copies for you to
give out at your skate center.

Georgia - 1-800-241-8060
Virginia - 1-800-444-7528
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