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By Joy Bacon

en she darted working as a
birthday host, Brandy Simpson
knew she liked to work with

kids and interact with people.

More than five years later, Smpson
has never looked back.

“I couldn’'t imagine changing any-
thing about this job. | love it,” Simpson
sad.

She works at Paradise Skate in Anti-
och, Cdif. Owner and Generd Manager
Jeff Warrenburg said Simpson isone of the
best hosts he's worked with because of her
focus on customer service.

“Inthe past severd yearsthefocuson
customer service has become more impor-
tant,” Warrenburg said. “All our hosts have
to focus on that as our product.”

Simpson said her job starts before the
party even walks in the door. She makes
sure her parties are set up, ice cream is
ready, favor bagsare done, and al the other
little details are taken care of. Paradise
Skate runs three to five birthdays during
their sessions, and Simpson said being
prepared is key to make sure everything
runs smoothly.

Warrenburg and Smpson both said
thekey to asuccessful party ismaking sure
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‘Hostess with the mostess helps
California rink’s birthday parties
bring in rave reviews

parentsfed relaxed and areinformed about
what to expect. On the party reservation
form, parents can specify a specific table
area, food requests, or other accommoda
tions.

“I believein the form because it clari-
fiesthe confusion over the phone, spellsout
what they get, choose the extras they want
and sign it to acknowledge they understand
what they get,” Warrenburg said.

Once the party arrives, Smpson sad
she makes sure she greets them immedi-
ately at the door, takes their cake, and runs
them through what to expect. Warrenburg
sad hishostswill spend anywhere from 20
to 45 minutes, depending on one of three
packages chosen, directly serving or assgt-
ing a group during their two hour party.

Smpson sad even if she's in the
snack bar, she keeps her eyes on the birth-
day the whole time.

“I pretty much watch them at all
times, “she said. “You have to watch their
body language so0 you can seeif they need
something and | can be there right away.
Having a smile on your face the whole
timeisthekey.”

Warrenburg said the demands on a
birthday host depend a lot on the expectar
tions of the parent. Some families want to
release dl control to the host, but others
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Birthday party hostess Brandy Simpson prepares a birthday cake for serving at

Paradise Skate in Antioch, Calif.

can be more demanding or have their own
ideas about when to serve food or how to
run things. He said the key isflexibility.

“Every parent isdifferent so of course
every host hasto adjust.,” he said. “Never
heard a host complain that a parent’s
demands can't be made flexible or their
needs can't be meant.”

My favorite part of
thisjob is getting out
there on the skating
floor and doing the
Hokey Pokey and
Cha Cha Sidewith
the birthday kids

But focusing on the childrenisjust as
important as the parents, Warrenburg said.
Simpson agreed. She keeps her skates on
the entire session, even while serving cake
and ice cream.

“My favorite part of thisjobisgetting
out there on the skating floor and doing the
Hokey Pokey and Cha Cha Slide with the
birthday kids,” she said. “I'm 22 yearsold
and find mysdlf having just asmuch fun as
thekids. I'm till here because | love work-
ing with children.”

“Brandy’s redly good about that,
interacting with the kids and making them
fed specid,” Warenburg said.  “That's
what the parents want, to have the kids
have the best time they can. Parents notice
that interaction..and they are happy to see
their kid getting attention.”

Before he came on at Paradise Skate
in 2008, Warrenburg worked in other Fam-

&

ily Entertainment Centers and amusement
industries. He said skating parties in par-
ticular are more hands-on when it comes
to birthday hosts.

Warrenburg and Smpson both said
the key to a successful birthday host is not
necessarily in their training, but in ther
persondity. Warrenburg said he focuses
on finding energetic and outgoing staff
that he can then train in the specifics for
birthdays.

“You want that person to be aggres-
sve but in a good way, friendly, and
show they interact well with customers
and kids,” Warrenburg said. “A hogt can
get easily stressed out s0 they need to
have that bubbly persondity and be able
to reassure parents and say ‘It's ok, we're
going to have agreat time”” That'saunique
persondity someone hasto have”

Simpson also said her ahility to coop-
erate with her coworkers is dso a key to
her success.

“We work every day to make sure
we re doing thingsthe best we can; go over
things together as a staff. If you have alot
of parties and other people in the building
things can get overwhelming, so we try
to help each other out as much as we can
whether that's just help with serving cake
or in the snack bar. We dl work together.”

Warrenburg sad he dso focuses on
getting good feedback from his hbirthday
cugomers. He sts down on Mondays and
calls back parties from the previous week to
thank them for their business, get informa
feedback, and dso ask if they would like to
recave future newdetters or information.
He said often thisiswhen he'll get feedback
specificaly about the birthday hosts aswell.

“It's more personable than just a
feedback card,” he said. “The process gets
time consuming, but I’'m able to get direct
feedback or resolve something right there
if there was an experience they didn’t like.
Word of mouth is the best advertisement
and we rely on repest business.”
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