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ith &l the cals in recent to
improve the American diet,
it's good to know you're not

alone. Manufacturers as diverse as Coca-
Cola and Frito Lay are busy reformu-
lating current fare and devising new
taste sensations that pass the tests for
grest taste and good nutrition. Plus, teen
idol Miranda Cosgrove, afew cinematic
superheroes and upcoming products for
al your food and vending prospects are
under review, as the news below details
in full. Read on.

Coca-Colafor the good life

It's no secret that good nutrition is
making a comeback with today’s students,
and that can trandate into a thoroughly
agreeable bottom line for your rink. State
and federal governments dike are push-
ing the nutrition bell big-time this year, as
many are upping the standards for whole-
some school unch offerings and vended
snacks. At the same time, they're calling
on balanced diets to improve the overal
health of students, while finally helping
wallets everywhere with health insurance
that has avoided cost controls in the past
decade of obesity and related ills. The year
2011 is turning into opportunity in unex-
pected saes niches, aswith beveragesfrom
Coca-Cola. The company is much more

than Coke and Diet Coke, asalook at their
product lines shows. Besides their top-sell-

| | Rinkslder_JUL_AUG_11.Indd 26

I ndependent Voice of the Industry

ing carbonated pair, the parent Coca-Cola
organization offers teas, energy drinks,
fruit drinks, juices, sports and various
waters in bottled and other formulations.
Among their juice lines are Odwalla, Fuze
and Minute Maid, while other category

skates, too. You'll note that while a few
items are tailored to skaters looking for
both a good taste experience and a step up
withwholesomeingredients, straight-ahead
sweets, too, look excellent this summer
(and beyond) for your bottom line. Surveys
nationally in 2011 indicate you should
enjoy a good bump up in your snack,

Nutrition, taste take
center stage, with Chex,

Coke brands, Frito-Lay news

brands count mainstays like Powerade,
Full Throttle, Dasani and Nestea. And,
the company is morphing its various diet
Cokes into Coke Zero, where taste is the
message, not a lack of calories. It's time
to consult with your beverage supplier (or
suppliers) to see what the nutrition side
of Coca-Cola — as shown in millions of
dollars this years for advertising and mar-
keting — has to offer your rink regulars.
After dl, the Coca-Cola company in 2011
is much more than “ Coke, please.”

Chex Mix

Chex Mix is on the move with new
and invigorated bagged products perfect for
rink sales and other uses, as with birthday
party packages. Among these hot brands
from Genera Mills and their revved-up
marketing campaign are Chex Mix Jdap-
eno Cheddar and Chex Mix Muddy Bud-
dies, as well as Chex Mix Traditiond,
Chex Mix Cheddar, Chex Mix Bold Party
and Chex Mix Hot 'n" Spicy. Better ill,
Chex Mix varieties feature whole grains,
peanut butter and nut pieces— newsthat's
sure to please today’s nutrition-conscious
consumer.

L ooking sweet and great

The past few months have seem
resurgent salesfor many traditional candies
and snacks, aswell as several new variants
and entirely new items targeted toward the
under-22 crowd. This makes for a great
fit with rinks and various school and open

foodservice and vending areas by featuring
these bagged treats: Sour Patch Kids Bags,
Swedish Fish Aqualife Bags, Bugles Origi-
nal, Bugles Chocolate Peanut Buitter, Luna
Chocolate Raspberry bars, Super Mario
3-Dees gummy candy, Wheaties FUEL
energy bars, and Lucky Charms. Two fami-
lies of snack bars especially formulated for
more serious nutrition include Larabars
and Clif bars. Each group is available in a
host of flavorsthat take aback seat to none
of the familiar everyday sweets and snacks
that have been in production for decades.
To expand consumer demand even more,
the Clif family includes the youth-oriented
Clif Z Bar and Clif Granola Crunch line
of handy, energy-boosting fare. The dl-
natural and tasty Larabar line features 20
different varieties, such as Cherry Pie,
Cinnamon Roall, Blueberry Muffin and
Chocolate Chip Cookie Dough.

Frito-Lay goes natural

Pepsi’s Frito Lay divison is a globa
sales juggernaut, so when they make
changes, everyone should pay close atten-
tion. Why? More than half of the Frito Lay
family is seeing its product formulations
shifting toward more natural ingredients
this year. Among the sales-leading brands
from Frito Lay are Ruffles, Doritos, Tosti-
tos, Fritos, Funyuns, Cracker Jack, Rolled
Gold pretzels, Cap'n Crunch, Quaker
Chewy Granola (and many other) Bars,
and Cheetos, among a wedth of other
national brands. Contact your Frito Lay

supplier for discounts, incentives, signage
and marketing ideas to get those cash
registers poppin’. It's time to see what the
naturaly-good-for-you side of Frito Lay
has to offer your skaters as 2011 continues
its economic rejuvendtion.

iCarly, Miranda Cosgrove

A monster international draw on
cable TV's Nickelodeon channel, actor-
singer Miranda Cosgrove stars as iCarly,
atween-girl idol whose schoolgirl TV life
unfolds sweetly, week after week. Yes, you
can bet a million and one licensed items
will work for you in your redemption area,
and you can feature any of them as draw-
ing prizes during under-14 school sessions.
Many licensed iCarly products should do
quite nicely in your updated or revamped
hirthday party packages, please note. Talk
with your staff for the most popular iCarly
licensed products suited to your rink cus-
tomers, wherever they congregate in your
rink.

Cool trends

Other consumer sales outlets —
such as convenience stores and carryouts
— indicate good news is in store for
their youth-oriented customer (who pro-
files much like the typica rink customer).
Among the top profit prospects is extra
thick Greek-style yogurt, which is a saes
leader and hedthy aternative to many
snack foods. Dannon’'s Greek yogurt is
looking especidly strong, with a favored
brand the deciding point. The fact that it's
available dmost everywhere, from Massa-
chusetts to Cdlifornia, is an attractive plus.
Also, ready-to-serve yogurt parfaits have
become another big sales category with
this youthful customer. Finally, icy energy
drinks have made inroads with the same
demographic, so a tak with Taylor, the
manufacturer of machines that can trans-
form energy beverages so they're available
asfrozen carbonated beverages, isin order.
For more on Taylor, visit them a www.
taylor-company.com.

Hollywood goes superhero

Superheroes from the world of fic-
tion and animation remain ever so vibrant
as potential helpmates to rinks across the
country. Thanks go out to Hollywood, of
course, for their partnership in this, espe-
cidly with their marketing virtuosity and
their ability to license superheroes|like Bat-
man, Superman, Thor and Wonder Woman
for posters, candy, school notebooks and
other consumer favorites. Much of the big-
screen magic of superhero cinema should
continue as strong in the next year, thanks
to recent, new and upcoming films like
Red Sonja, The Avengers, Spiderman 4 (in
July 2012), Batman 3 (also in July 2012),
Conan, Deadpool, Ghostrider 2, Iron Man
3, Superman 2, Antman, Wolverine 2, Thor
(with Oscar-winner Natalie Portman), and
Wonder Woman, which is set for TV (on
NBC, with Adrian Palicki), as well.

Art Syder is a regular contributor
who specializes in marketing and technol-
ogy. Helivesin Centerville, Ohio.
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